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GCSE ENGLISH 

Paper One Section A 

Media and Non Fiction

Approximately 1 hour 

This booklet is designed to help you 

understand what will be required of you in 

the first section of your GCSE English 

exam.  There is a combination of mini 

task, longer tasks and information to help 

you understand what the questions – and 

the all important examiner – is expecting 

of you. 
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Part One: The Basics 
 

What will this part of the exam be like? 
• You will be given two, possibly three media or non fiction texts that will all 

have a similar theme – for example, a leaflet for Water Aid, an article 

about the expenses and rip offs of bottled water and an advert for Evian 

Bottled Water. 

• You will be advised to spend about an hour on this section, which will 

include time to read the texts. 

• You will NOT be tested on your writing skills, so spelling and punctuation 

will not be marked here – just make sure that your writing is 

understandable! 

• You will be tested on how much you can read into the texts that you have. 

• There will be a total of 27 marks available for this section. 

• There will be about eight questions in this section, about different aspects 

of the texts you have got.   

• One question may ask you to compare the texts you have read. 

• You should answer ALL the questions, even if you’re just guessing at the 

answer. 

 

The Assessment Objectives 
 

When the examiner sits down with your exam, they will be marking what you 

have written in relation to assessment objectives below.   

 

The Assessment Objective I n your own words  

i. read with insight and 

engagement, making appropriate 

references to texts and developing 

and sustaining their interpretations 

of them 

 

ii. distinguish between fact and 

opinion and evaluate how 

information is presented 

 

TASK: Read the five assessment objectives below and see if you can 

rephrase them into your own words; this will help you better understand 

what you are being expected to do.
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iii. follow an argument, 

identifying implications and 

recognising inconsistencies 

 

iv. select material appropriate to 

their purpose, collate material from 

different sources and make cross 

references 

 

v. understand and evaluate how 

writers use linguistic, structural and 

presentational devices to achieve 

their effects and comment on ways 

language varies and change 

 

 

 

 
 

Question A.O.s  

Read I tem 1, the extract called Why are magazines so 

popular? by Jenny McKay.  What reasons does she give for 

the popularity of magazines? 4 marks 

 

Read I tem 1.  What are the main reasons given by Mitchell 

for the rise in childhood obesity? 4 marks 

 

How does she use facts to support her opinions? 6 marks 

 

How does Scott’s use of fact and opinion help us to 

understand his experiences? 8 marks 

 

How are presentation and language used in I tem 1 to 

persuade the reader to go on holiday? 6 marks 

 

Now look at I tem 1 and 2 together.  Compare how the 

writers of each item use language and presentation to 

appeal to their different audiences. 8 marks 

 

Look at I tem 1 and 2 together.  To what extent do the 

views in I tem 1 contradict the views in I tem 2? 8 marks 

 

TASK: Look at the following questions, all of which have been taken from 

past exam papers.  Can you work out which assessment objectives they 

are testing?  There is more than one for each question.
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Part Two: Purpose, Audience, Format 
 

Purpose and Format: 

 
The purpose of a text is what point it has.  Sometimes, the purpose of a text 

is really obvious: the purpose for an advert is obviously to promote and sell 

the product.  Other times, the purpose of a text might be a bit more difficult 

to spot. 

 

Format basically means what text are you looking at?  Is it a leaflet, letter, a 

poster?  The actual type of text it is is what we mean by format.   

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

TASK: Look at the texts below.  Can you work out what purpose they 

have? 

This text is a:  

 

The purpose of the text is to:  

 

 

 

This text is a:  

 

The purpose of the text is to:  

 

 

 

This text is a:  

 

The purpose of the text is to:  
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Audience 

 
In this context, audience basically means reader:  who is it that is supposed to 

be reading the text you have?  How can you tell? 

 

Different people read different types of texts – men for example, are more 

likely to read car magazines than women.  Women are more likely to read 

wedding magazines than men.  Yes, there will be exceptions, but you should 

always go for the straightforward answer, rather than say ‘Well my sister likes 

cars, she might read a car magazine…’  Yes, your sister may well read a car 

magazine, but she’s not who the magazine was aimed at in the first place – 

always comment on who the vast majority of readers are. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

This text is a:  

 

The purpose of the text is to:  

 

 

 

This text is a:  

 

The purpose of the text is to:  

 

 

 

TASK: See if you can identify the audience of the following texts. 

The audience of this text is 

 

• Gender 

 

• Age Range 

 

• Hobbies and Interests 

 

• Social Class 

 



Created By L. Aldridge 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The audience of this text is 

 

• Gender 

 

• Age Range 

 

• Hobbies and Interests 

 

• Social Class 

 

The audience of this text is 

 

• Gender 

 

• Age Range 

 

• Hobbies and Interests 

 

• Social Class 

 

You should be aware that in your exam, the texts you get might have 

different audience, different purposes and different formats.  You should 

try to look at how those differences have had an effect on the way they 

look or what they say. 
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Part Three: Fact and Opinion 

 
 

 

 

 

 

 

 

 

 

 

 

 

In the texts in your exam, it is likely there will be a balance and a mix of facts 

and opinions, and that you will have to answer a question about them.  Your 

questions may be worded like this:  
 

Identify three facts from the article. 

Identify three opinions from the diary entry. 

How does the writer of I tem Two use facts to support her opinions? 

How does the writer of I tem One use a balance of fact and opinion? 

 

In this question, you must always remember to use a quote for each example 

you give. 

 

 

PHRASE FACT OR OPINION?  

 

The temperature today reached more 
than 35° in certain parts of the 

country. 

 

5 fantastic offers in store today!  
The Maldives are one of the most 

beautiful places in the world to visit. 
 

89% of 15 and 16 year old young 
offenders and criminals reoffend 

within two years. 

 

The response to the flooding in June 
by insurance companies has been 

poor. 

 

The average wedding costs around 
£12,000. 

 

 

TASK: Define in the boxes below what a fact is and what an opinion is, 

from your point of view. 

Fact:  Opinion:

TASK: Look at each of the phrases below and say whether it is a fact or an 

opinion – be careful, they’re not all as easy as you think!
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A recent survey has revealed that 

Premiership footballers earn more in one 

week than an NHS nurse earns in five 

years. 

 

The average Premiership footballer takes 

home around £380,000 every month, 

according to the research conducted by The 

Independent and the Professional 

Footballers’ Association.   

 

The startling figure comes as a shock as the 

general public find themselves struggling 

through a nation wide recession, which has 

claimed thousands of Britain’s worker’s jobs 

and seen several well established businesses 

go under.   

 

Players such as Steven Gerrard, Frank 

Lampard, Wayne Rooney and Cesc Fabregas 

earn in excess of £120,000 per week, not to 

mention their expensive sponsorship deals, 

match win bonuses and end of season pay 

offs. 

 

Because of their prima donna players, 

football clubs are having to take ever 

increasing mortgage loans, or sell their 

shares to the highest Russian billionaire 

bidder.  And these costs are then passed 

down to the poor supporters: the average 

ticket price for a Premiership game is now at 

a staggering £38. 

 

A top football agent, who has asked to 

remain anonymous, has defended the sums, 

commenting that players now are under 

constant pressure, both on and off the pitch. 

 

“Let’s not forget that these players are under 

almost constant scrutiny from one angle or 

another.  On the pitch, their actions can 

result in either wins or losses, both of which 

carry with them huge monetary 

implications.”   

 

He goes on,  “Off the pitch, their private 

lives are anything but private and everything 

from their eating habits to their love lives 

are splashed all over the tabloids day in day 

out.  That’s not something that comes with a 

weekly wage.” 

 

While this may be said about the high flyers 

of the national sport, what can be said of 

those in our national service? 

 

A nurse’s starting salary is £21,000 – it 

would take a nurse five years to earn what a 

Premiership footballer earns in a week.  A 

teacher’s starting salary is likewise, 

£21,000.  A Police Constable’s starting 

salary is £23,000.  Outrageously, a private in 

the British Army earns £17,000 in their first 

year of service.  

 

These are people who are responsible for the 

safety, security and education of the nation.  

Their jobs are no less pressurised, no less 

demanding but much more undervalued than 

those of Premiership footballers, who parade 

around on a football pitch for 90 minutes, 

kicking a bag of air about. 

 

With Sky subscriptions, replica shirts, ticket 

prices and wages on a never ending upwards 

spiral, isn’t it time the government stepped 

in and introduced a wage cap, like in Rugby 

League? 

 

At the last check, Manchester United was 

£750million in debt and Liverpool owed 

£500million, and this season has already 

seen the liquidation of Premier League club 

Portsmouth. 

 

With even the biggest of clubs in such 

trouble, isn’t it obvious that unless the very 

stars of the sport start to take significant pay 

cuts, British Football will soon reach its self 

inflicted final whistle. 

 

 

 

Task: Read the article about footballer’s wages.  Highlight facts in one 

colour and opinions in another.
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Both facts and opinions were used in the article – identifying a couple of 

example of each should have been fairly straightforward.   

 

But could you answer a question about how they were used – for what point? 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Part Four: Summarising the Text 
 

You may be asked to summarise part or all of one of the texts you have to 

read in your exam.  The question may read like the ones below, which are all 

taken from past exam papers. 

 

What reasons does the article give for visiting Antarctica with Trailfinders? 

What does Fay Weldon suggest as the best ways to sell chocolate bars? 

Explain the key points made in the article. 

What reasons does Jenny Mackay give for the popularity of magazines? 

Explain the writer’s argument about advertising aimed at children. 

 

 

Although the questions look fairly simple, students lose valuable marks by not 

answering the question in the correct way. 

 

• Facts can be used to: 

• back up an opinion 

• exaggerate the truth 

• help persuade the reader 

• shock the reader 

• form the base of a wider argument 

• Opinions can be used to:  

• show a side of the argument 

• add interest and humour 

• make it personal 

• make the connections between the 

facts 

TASK: which of the comments above apply to the article you have just 

read?  Tick the ones you think apply to how facts and opinions were used 

in the article. 

I f you just say in your exam that facts are used to back up an opinion, you 

might get a mark if you get a friendly examiner, but don’t run the risk.  

Learn the methods above and try to actually think about why the facts and 

opinions are there.  I f you use one of the methods above, the examiner is 

more likely to give you a better mark. 
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One good method is to:          

           

            

I t is a good way of summarising the text because:     

           

            

The examiner will give you good marks if you do this because:   

           

            

One bad method is to:         

           

            

I t is a bad way of summarising the text because:     

           

            

The examiner will give you bad marks if you do this because:   

           

            

 

 

 

TASK: look at the different methods below.  They could all be used to 

summarise a text, but some a good ways and some are bad ways.  Colour 

code them: the ones in green are good ways of summarising a text and the 

ones in red are bad ways. 

copy the sentence put the point into 
your own words 

copy the sentence, 
then tell us what point 
it makes 

pick out the points 
at random 

write the points as a 
paragraph, using a 
mix of your own words 
and quotes 

mention every 
point made in the 
text 

choose only the 
main argument 

write the points as 
a list 

only write about 
the main points 

write about the points in 
the order they appear in 
the text 

TASK: choose one good method and one bad method and explain why you 

think the examiner will give you good or bad marks for doing it. 
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How do I  find the key points in the text? 

• The first paragraph probably has the most important point. 

• The last paragraph probably has a concluding point. 

• Look at paragraph lengths – longer paragraphs are probably about key 

points 

• Look for both sides of the argument. 

• Look for differing points – not just the same point made in different 

ways! 

• Subheadings might guide you. 

• Don’t just look at the start of the article, choose points from the 

beginning, middle and end. 

 

 

The first paragraph: I t is painful for many of my generation, born in the 40s 

and 50s, to watch the world's resources being needlessly frittered away. We 

were trained up, after the war, not to waste a scrap of anything. We lived 

through years of giblets and darning, rationing, gas fires and "make-do and 

mend", and now, all around us, it 's "don't bother and chuck". But perhaps not 

for much longer. Make-do and mend is starting all over again, but now it 's 

called recycling. 

What point is being made here?        

           

           

            

 

The Last Paragraph: She probably remembered when clothing and fabric 

were rationed. Your coupons added up to one new outfit a year. Imagine that 

girls. You pampered creatures. Could you bear it? One day, you may have to. 

Ha ha. 

What point is being made here?        

           

           

            

 

 

 

You should always use the number of marks available for this question as a 

guide as to how many comments you should make.  So for example, if the 

question is worth 4 marks, make 5 comments.  I f the question is worth 6 

marks, make 7 comments.  Always make one more comment than the 

marks are worth just to be on the safe side.

TASK: look at the following technique examples and see if you can spot the 

point the writer is trying to make. 
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A Longer Paragraph: Now all those bits of chicken go into pet food or nuggets 

or bins. Bins! To our parents and still to us, the worst crime is to waste food. 

Last week, my friend Jennifer - aged 67 - was travelling on a train with a 

younger person who left the crusts from her sandwiches. Jennifer was 

appalled. She sees pupils at a local school chuck flour and eggs at each other 

at the end of term. "I t breaks my heart," says she. Good job she isn't outside 

our local comprehensive at lunch times. There pupils hurl their food about, 

pelting each other with chips, pizzas, kebabs and assorted drecky snacks. And 

there we were in the war with one egg each a fortnight. 

What point is being made here?        

           

           

            

 

Another side to the argument: Not all of us were thrifty and admirable, of 

course. Some of my peers seem to have rebelled against the austerity of the 

war and the immediate postwar years by going to the other extreme, wasting 

mountains of food and fuel, frittering fortunes on pointless bits of equipment. 

After that grey period of scrimping, who wouldn't want to go wild once the 

market was flooded with food and luxuries?  

What point is being made here?        

           

           

            

 

 

TASK: read the article below about competition in schools and society, then 

answer the exam style question following it.

 

What’s Wrong With A 

Little Competition? 

 
Everywhere we go, we are 

surrounded by competition, yet 

schools are still afraid to adopt 

the notion.  Here Louisa Johnson 

wonders why… 
 

I remember, in Junior School, every 

Friday we had a spelling test.  On 

Monday, we were given our list of 10 

spellings that we had to learn and 

revise for a test on Friday.  Those of us 

(like me) who got 10 out of 10 were 

given a gold star, and those of us (like 

me) who got the most gold stars at the 

end of the term were given a certificate 

and a prize.  Those who got 9 out of 10 

got nothing.  Those who didn’t get the 

most gold stars got nothing.  And they 

learned to try harder next time. 

 

Today, however, schools seem to have 

forgotten the idea of healthy 

competition, for fear that it may be 

detrimental to those who don’t 

succeed.  It has been replaced with the 

attitude that ‘everyone’s a winner’, 

which of course has grown into the 

philosophy that it is not important to 

try, because everyone will be rewarded 

anyway. 

 

Unfortunately, it is only in schools that 

people think this way.   

 

Many businesses, firms, stores and 

other employers have an ‘Employee of 

the Month’ award: recognition for that 

particular employee’s hard work and 
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commitment to the job.  In most cases, 

the employee in question merely gets a 

gold badge (a bit like a gold star?) to 

wear for the month, before it is handed 

over to the next illustrious victor.  

What do the other employees get?  

Nothing.  Does it demoralise the staff?  

No.  It simply tells them they have not 

worked hard enough and should try 

harder if they want the award. 

  

Wouldn’t that be the same in schools?  

Of course, you would get some 

students for whom the concept of 

being Pupil of the Month was just 

ridiculous, but you would also get 

some students who enjoyed the 

competition; and ultimately, enjoyed 

the recognition they deserve, and isn’t 

that the whole point anyway?  

Rewarding those that deserve it and 

showing the others how to do better 

next time? 

 

Business isn’t the only arena in which 

success and ‘succeeders’ are 

recognised, though.  Just look at the 

world of sport.   The Golden Shoe 

Award is given every year to the top 

goal scorer in all European top flight 

football leagues.  Man of the Match 

and Manager of the Month awards are 

given, and everyone challenges for the 

title of ‘League Champion’, not 

‘League Gave-it-a-go-but-nevermind-

second-place-will-do’.  And this is 

football; supposedly, the sport that 

most school children identify with.  If 

it’s good enough for something as 

primitive as football, then why isn’t it 

for the education of our children?  

 

Nobody remembers second place.   

Nobody hands out mini-Oscars to 

those actors who were nominated, but 

didn’t get the award.  Nobody plays 

your national anthem at the Olympics 

for second place.  Nobody wants to be 

known to support a rubbish team, but 

apparently it’s quite credible to be 

rubbish at school   

 

And really, on the most basic level of 

human nature, nobody likes to be told 

that they did OK, but someone else did 

better.  On that level, perhaps 

competition isn’t a good thing, but in 

schools, this idea of others doing 

‘better’ has gone too far.  

 

How many of our ‘good’ students – the 

ones who work hard, are on time, 

polite, achieve their best – are 

overlooked by the ‘not-so-good’ 

students because they remembered 

their pen today?  I dread to think: if 

Pupil of the Month awards are 

demoralising, what is this? 

 

When we sum it all up, schools are 

supposed to be preparing students for 

the big wide world out there: a world 

of Employee of the Month awards, 

Oscar Ceremonies, Promotions, Sports 

awards.  To put it cleanly: competition.  

So aren’t we just preening a nation of 

people who are already predisposed to 

fail?  I hope not. 

 

Question: 

What arguments does Louisa Johnson make about competition in society? 

          [ 6 marks]  
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Section Five – Presentational Devices 

 

 

 

A presentational device is something that has been done to control the look of 

the text you have. Some examples of presentational devices are listed 

below. 

 

• Pictures 

• Colours 

• Fonts 

• Subheadings 

• Bullet Points 

• Pull Quotes 

 

In your exam, you may be asked to write about how presentational devices 

have been used. 
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The Most important thing to remember about presentational 

devices is that they are NOT there by mistake.  The text 

that you will be looking at will have started off s a blank 

piece of paper and everything that is on it will have been 

chosen and manipulated to create a particular effect.  You 

should never, EVER say that presentational devices 

have been used to stand out, to make the reader 

read on or to be effective – because this is OBVI OUS!  
 

 

 

 

Presentational Devices can be used to suit an audience, to create emotion, to 

persuade the reader, to engage the reader, to highlight or exaggerate a 

point… think about how the text looks and then think about why they’ve 

made it look that way. 

 

 

Example:  look at this example of how to look at the presentation of 

something. 
Text is in 

italics, gives 

the 

impression of 

speed, 

moving fast, 

like the car 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

TThhee  LLaammbboorrgghhiinnii  
GGaallllaarrddoo::  AA  WWoonnddeerr  ooff  

tthhee  MMood

Colour 

silver/grey 

makes us 

think of 

metals and 

technology – 

link to the 

car. Silver is a 

precious 

metal, 

expensive like 

the car? 

deerrnn  WWoorrlldd  

Text is thick 

and chunky, 

showing it 

appeals to 

men, as it is a 

strong and 

solid font 

style 

TASK: look at the following items and analyse their presentation. 

SSuuggaarr’’ss  TToopp  1100  WWaayyss  ttoo  RReeccoovveerr  ffrroomm  aa  
BBrrookkeenn HHeeaarrtt  && BBeeggiinn tthhee SSeeaarrcchh  AAggaaiinn…… 
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When looking at images, you should pay attention to where the images are, 

what they are of, what they are meant to make you think and feel and, of 

course, what they are meant to make you do. 

 

For example, a charity leaflet persuading you to sponsor a child in poverty 

might show you images of children in dangerous, poor conditions, looking 

sadly at the camera.  This is done to make you feel sympathetic and more 

likely to support the charity. 

 

A Holiday Brochure, as you may know will show flattering images of the resort 

and hotel, which will make you think that the place is a good place to be, with 

lots to do.  This, in turn, is meant to make you want to book the holiday. 

 

 

 

 

 

EEssccaappee  tthhee  CChhaaooss  ooff  EEvveerryyddaayy  LLiiffee  aanndd  FFiinndd  

PPeeaaccee  iinn YYOOUURR  PPiieeccee ooff PPaarraaddiissee 

HHooww  ttoo  BBuurrnn  tthhee  CCaannddllee  aatt  BBootthh  

EEnnddss  aanndd  SSttaayy  HHeeaalltthhyy  

A good way of testing yourself is to look at newspapers that you’ve got 

lying around at home, the magazines you buy, the junk mail that comes 

through your door, the covers of DVDs, CDs and games, film posters, 

adverts on billboards.  You are surrounded by non fiction texts – make the 

most of them! 

TASK: Look at the texts on the following pages and see what comments on 

analysis on presentation you can make.
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Don’t worry that you can’t read the print on this:  look 

instead at the layout and presentation of the whole page. 
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Don’t worry that you can’t read the print on this:  look 

instead at the layout and presentation of the whole page.  

This is a page taken from the Sixth Form Prospectus. 

A good idea is to read the questions before you read the texts, as this way 

your reading has focus and you know what you’re looking for.  Then, as 

you go along, you can highlight and make notes on the important features 

as they are fresh in your mind – this will then give focus and detail to your 

answers. 
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Answering Questions on Presentational Devices 
 

Being able to identify the presentational devices used in the item in only one 

part of the answer, and you will need more than this to gain the higher 

marks. 

 

• You will need to identify the technique, then say why is has been used, 

and then comment on the effect it has. 

 

Like this:  

 

• The leisure centre leaflet uses a lot of the colour green.  This is 

because green is a healthy colour and will therefore encourage the 

reader to become healthier. 

 

When writing about presentation, think about:  

 

• Audience – do colours, images etc appeal to a particular audience? 

• Purpose – how does the presentation help do what the text is 

supposed to do: persuade, inform, entertain etc.  Emotional images 

persuade, bullet points inform etc. 

• Hidden meanings – pink is girly, capital letters means important etc. 

 

 

Remember that the mark scheme the examiner will mark your work from will 

say that for the higher marks on presentational devices, you will need to 

comment on a range on techniques – so pick out as many different devices as 

possible and comment on each.   

 

 

 

Question Focus  

Compare how the writers and 

designers of both items aim to 

interest the reader through the use of 

pictures and layout. (8 marks) 

 

How is presentation used to persuade 

the reader to support the charity? (8 

marks) 

 

How effective is the presentation of 

the item in supporting the claims 

made by the writer? (8 marks) 

 

 

 

TASK:  Look at the questions below – they are all about presentational 

devices, but they are about something else as well.  See if you can work 

out why you have to analyse presentational devices in each question. 
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Section Six – Language Techniques 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Similes 

Exaggeration

Rhetoric

Onomatopoeia 

Emotive Language 

Bias 

Imagery

Alliteration

     

     

     

      

     

     

     

      

     

     

     

      

     

     

     

      

     

     

     

      

     

     

     

      

     

     

     

      

     

     

     

      

TASK: How many of these language terms can you define?  Use a 

dictionary for the other ones.
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Other language techniques might be: 

• Long sentences: these are full of detail and information.  Sometimes, 

they are used when they know that the audience of the text is a more 

educated audience, because they know that they can handle a lot of 

information at once. 

• Short sentences: these can be dramatic and forceful.  

• Repetition: this can be used to reinforce a point or add emphasis. 

• Colloquialisms or Slang – chatty language that sets an informal tone to 

the text. 

• Specialist Terminology: words that people interested in a particular 

subject would know, but others might not.  Carburettor, differentials, 

torque and bhp are all specialist car terms that mechanics and car 

enthusiasts will know, but other people might not. 

 

When writing about language -  always use the PEE system. 

• Point – this should be where you name the technique that has been 

used.  For example: ‘The writer uses lots of descriptive language in this 

item.’ 

• Evidence – this should be a quote to prove your Point. ‘He says, “The 

river stretched out in front of me; dazzling blue and sparkling in the 

midday sun.” ’ 

• Explain – here you need to say what the effect of the technique is.  

Like this:  ‘The use of descriptive language like this allows the reader to 

visualise the beauty of the place, making them appreciate it more.’ 

 

 

Language and Audience and Purpose 
 

Language can be manipulated according to who you are speaking to and 

what you are talking about. 

 

For example, there are many different terms for the word ‘sex’.  Some of 

them you would use when talking about sex in a science class for example 

and others are more appropriate when talking to your friends about it.  Some 

of them would be appropriate in a romantic film and others wouldn’t! 

 

 

 

 

Audience or Purpose Language 

Techniques

Why?  

 

Teenage Girls 

  

TASK:  Look at the table below and see if you can think of any language 

techniques that would be suitable according to audience and purpose. 
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GCSE Students (words 

in a revision booklet, for 

example) 

  

To Entertain 

  

To Persuade 

  

Readers of The 

Independent 

Newspaper 

  

To Inform 

  

Readers of Top Gear 

Magazine 

  

 

 

 

 

So your best mate is throwing a party at her digs at the weekend but there’s 

one big fat problem: your ex-boyfriend’s going.  And with his new girlfriend.  

Disaster.  So what do you do? 

 

Well, you can chicken out of course, and not go.  But that won’t help, 

because then everyone will know that you’ve skipped the party because he 

was there.  That’ll make you look like a wimp and you don’t want that. 

 

Really, you only have two options.  Go to the party flying solo and look utterly 

gorg or go with a new bloke.  Either way, you’ll make him green with envy 

and you’ll come away from the party being the talk of the town.  And what 

could be bad about that?! 

 

 

 

 

TASK: Read this extract and answer the exam style question that follows it.
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How does the writer in this item use language to suit her audience? (6 marks) 

 

           

           

           

           

           

           

           

           

           

           

           

           

           

           

           

           

            

 

 

Section Seven – Comparing Texts 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Jennifer Aniston and Angelina 

Jolie:  what comparisons can you 

make? 

Jennifer Aniston Angelina Jolie
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One thing that sometimes catches people out about the word ‘compare’ or 

‘comparison’ is that you need to look at how they are the same and how they 

are different. 

 

For example, when comparing Jennifer Aniston and Angelina Jolie, you could 

comment on how they have both had relationships with Brad Pitt, they are 

both well known for their beauty (even if you don’t agree with this!), they are 

both successful actresses but also, Jolie has tattoos whereas Aniston doesn’t, 

Jolie has children whereas Aniston doesn’t and that Aniston used to be in the 

TV series Friends whereas Jolie didn’t. 

 

I f you get a question asking you to compare the texts you have in your exam, 

remember that this means looking for both similarities and differences. 

 

Areas for Comparison 
You may be asked to compare specific things about the texts in your exam.  

For example: 

• how language is used 

• presentation 

• audience 

• purpose 

• point of view 

I f you get a particularly evil paper, you may be asked to compare a 

combination of the above, like this:  

• Compare how language has been manipulated in the two texts to suit 

their differing audiences. 

This question asks you to compare both language and audience. 

 

When answering questions on comparison, you should always use 

comparative terms.  This will prove to your examiner that you have actually 

made comparisons in your answer. 

 

Use these terms in your answer.  The red ones 

show where there is a difference and the green 

ones show where there is a similarity.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Comparative Terms: 

• On the other hand 

• Despite this 

• In comparison 

• However 

• Contrastingly 

• Likewise 

• Similarly 

• Also 

• Both 
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Compare how the front covers of these magazines use presentational devices 

to appeal to their differing audiences.    (8 marks) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

           

           

           

           

           

           

           

           

           

           

           

TASK: Have a go at this exam question.  I t asks you about presentation 

and asks you to compare the texts. 
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TASK: Look at these two answers to a comparison question.  Which one do 

you think should get the higher mark?  Around the answer, identify strong 

points and weak points. 

Both of the extracts use language 

to entertain the reader.  I tem one 

is very funny, whereas I tem two 

uses a lot of descriptive language 

to help the reader ‘see’ the place 

they are in.   

 

In I tem 1, the language is very 

personal.  I t is written from the 

first person: ‘I  swore I  would 

never wear Lycra again’.  On the 

other hand, I tem two is written in 

the third person: ‘They walked 

down the catwalk as though they 

were walking on air.’ 
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Both texts deal with the issue of 

fashion, but from two very 

different points of view: language 

is used to show this. 

 

Firstly, both items use language 

to entertain the reader.  I tem one 

uses humour:  ‘Some people are 

just not meant to wear green 

stilettos.  Being a man, I  am one 

of them.’  This shows that the 

writer is not fond of fashion.  

However, the use of descriptive 

language in item two shows that 

the writer thinks fashion is 

beautiful:  ‘all the colours of the 

rainbow were in that room, from 

ravishing reds to the deepest of 

sumptuous violets.’ 

 

Furthermore; the use of first and 

third person differs in the two 

items.  I tem one is written in the 

first person: ‘I  swore I  would 

never wear Lycra again’.  This 

allows the reader to understand 

what the writer is feeling.  On the 

other hand, item two is written in 

the third person: ‘They walked 

down the catwalk as though they 

were walking on air.’  This makes 

it sound as though the writer is 

looking on admiring the show and 

the fashions. 



Created By L. Aldridge 

 

Obviously, the longer answer was better, and it would be easy to say that it 

was better because the student wrote more.  This is not the case.   

 

Yes they wrote more, but this is because there was more analysis and 

detail in the answer. 

 

You could write six pages of rubbish and you’d still only be writing rubbish. Or 

you could write two paragraphs of detail and analysis and it will get a better 

mark than your six pages of rubbish! 

 

 

Make sure 

that, however 

much or however litt le you write, the detail is always there: this will get you 

the higher marks. 

I t ’s the old cliché: it ’s not quantity, it ’s quality that counts.

 

 

 

Checklist: 
 

Now that you’ve completed this booklet, you should start thinking about 

developing your own revision in your own time between now and your exam. 

 

Complete the boxes below that ask you to think about where you will go from 

here. 

 

 

 

 

 

Things I  am confident or happy with:  Things I  feel I  still need to practise and how I  

will practise them: 


